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ACADEMIC POSITIONS:
2007-present
Associate Professor, Department of Communication, University of Illinois at Urbana-Champaign
2006-2007
Associate Professor of Communications, Institute of Communications Research, University of Illinois at Urbana-Champaign
2005-2006
Assistant Professor of Communications, Institute of Communications Research, University of Illinois at Urbana-Champaign
1999-2005
Assistant Professor, Department of Advertising, University of Illinois at Urbana-Champaign; Assistant Professor of Communications, Institute of Communications Research, University of Illinois at Urbana-Champaign
1994-1996
Teaching Assistant, School of Journalism and Mass Communication, University of Wisconsin-Madison
EDUCATION:
Ph.D., School of Journalism and Mass Communication, University of Wisconsin-Madison, 1998.
  Dissertation: “Selling Advertising: The U.S. Advertising Industry and Its Public Relations Activities, 1932-1945”
M.A., School of Journalism and Mass Communication, University of Wisconsin-Madison, 1992.
  Master’s thesis: “Capturing the ‘Ideal’ Audience: The Emergence of Network Daytime Television, 1948-1954”
B.A., Communications, University of Washington, Seattle, 1985.
TEACHING EXPERIENCE:

Communication 377 (Propaganda in Modern Society), Spring 2013
Communication 529 (Consumers, Consumption, and Commercialism), Spring 2012, Spring 2013
Communication 476 (Social and Cultural Effects of Advertising and Commercialization), also taught as CMN 476, Spring 2009, Fall 2009, Spring 2010, Spring 2012, Spring 2013
Communication 377 (Propaganda: Historical and Contemporary Perspectives), also taught as CMN 396, Spring 2009, Fall 2009, Spring 2011, Spring 2012
Communication 590 (History of Consumer Culture), Spring 2008
Communication 317 (History of Mass Communication), Fall 2005, Spring 2006, Fall 2007, Spring 2008
Advertising 583 (Advertising in Communication), Spring 2005
Advertising 410 (Formerly ADV 310: Consumer Communication and the Public), Fall 2004, Spring 2005, Fall 2005.
Advertising 483 (Advertising and the Consumer), Fall 2002, Fall 2003
Advertising 310 (Consumer Communication and the Public), Fall 2001, Spring 2002, Spring 2003, Fall 2003

Advertising 487 (Social Effects of Advertising and Commercialization), Fall 1999, Fall 2000, Fall 2001, Spring 2003, Fall 2003. Class taught as ADV 587, Spring 2006.
BOOKS:
2012. 
Advertising at War: Business, Consumers, and Government in the 1940s (University of Illinois Press).
  Scholarly Reviews of Advertising at War: 
Terrence H. Witkowski, review in Journal of Macromarketing, Vol. 33, No. 2 (2013): 74-75. 

Jean Folkerts, review in Journalism & Mass Communication Quarterly, 90, No. 2, (Summer 2013): 390-91. 
Michael Fisher, review in Consumption Markets & Culture, Vol. 16, No. 4 (2013): 392-394. 
Lisa M. Parcell, Journalism History, Vol. 39, Issue 2 (Spring 2013): 130-131

Ed Applegate, Choice: Current Reviews for Academic Libraries , Vol. 50 Issue 10 (June 2013): 1887.

Joseph Hayden, Newspaper Record Journal, Vol. 34, Issue 3 (Summer 2013): 116-118. 

Pamela E. Pennock, The Journal of American History, Vol. 100 (December 2013): 188. 

European Journal of Communication, Vol. 28, Issue 5, (October 2013): 605-607
Gerd Horten, American Historical Review, Vol. 118 , Issue 5 (December 2013): 1550-1551
Christopher Sterling, Communication Booknotes Quarterly, Vol. 44, No. 2 (May 2013). 

Jennifer M. Black, Journal of American Culture, December 2013, Vol. 36. Issue 4, 364-365. 
2011.    A Moment of Danger: Critical Studies in the History of U.S. Communication since World War II, coedited with Janice Peck (Marquette University Press).
  Scholarly reviews of A Moment of Danger:

William Gillis, review in American Journalism, Vol. 29, no. 1 (2012): 129-30.

Reference & Research Book News, December 1, 2011.

Jon Bekken and Katherine A. Bradshaw, review in Journalism History, Vol. 37, no. 4 (2012): 254-55.
New York Review of Books, Vol. 58, Issue 17 (November 10, 2011): 33.
2006.    Advertising on Trial: Consumer Activism and Corporate Public Relations in the 1930s (University of Illinois Press).
  Scholarly reviews of Advertising on Trial:
D. Steeples, review in Choice, Vol. 44, no. 4 (December 2006): 687.

Daniel Pope, review in Enterprise & Society, Vol.  8, no. 1 (2007): 211-13.
Kyle F. Reinson, review in American Journalism, Vol. 24, no. 1 (2007): 123-24.
Elizabeth Fones-Wolf, review in Business History Review, Vol. 81, no. 1 (Spring 2007): 167-70.
Stuart Ewen, review in Journal of Consumer Culture, Vol. 7, no. 2 (2007): 261-63.

Review in European Journal of Communication 22, no. 2 (2007): 269-70.
Margot Opdycke, review in Journalism and Mass Communication Quarterly 84, no. 2 (Summer 2007): 395-96.

Jacqueline Dirks, review in Journal of American History, Vol. 94, no. 2 (September 2007): 609-10.
Joseph Bernt, review in Journalism History, Vol. 32, no. 4 (Winter 2007): 250-51.
Pamela E. Pennock, review in Journal of Communication, Vol. 58, no. 1 (March 2008): 192-93.

Margot Opdycke Lamme, review in Journalism and Mass Communication Quarterly, Vol. 84, Issue 2 (July 2007). 

Christopher Sterling, Communication Booknotes Quarterly, Vol. 37, Issue 4 (Fall 2006): 235.

Katherine Parkin, review in The American Historical Review 113, no. 1 (2008): 112-13.
ACADEMIC PUBLICATIONS:
Journals:

Forthcoming: “Persistent Pursuit of Personal Information: A Historical perspective     on Digital Advertising Strategies," Critical Studies in Media Communication.
2014. “Giving Consumers a Fair Chance: The Ideological Battle over Mandatory Grading in the 1930s and 40s,” Journal of Consumer Affairs. 

2012. “Persuasion, Patriotism and PR: US Advertising in WWII,” Journal of Historical Research in Marketing 5, no. 1: 27-46.
2009.   Robert W. McChesney, John Bellamy Foster, Inger L. Stole and Hannah Holleman, “The Sales Effort and Monopoly Capital,” Monthly Review, Vol. 60, No. 11 (April): pp. 1-23. http://www.monthlyreview.org/090406-mcchesney-foster-stole-holleman.php 

              Portuguese translation: http://resistir.info/mreview/esforco_vendas.html 



2008. “Philanthropy as Public Relations: A Critical Perspective on Cause Marketing,” International Journal of Communication 2: 20-40. http://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=41&ved=0CCsQFjAAOCg&url=http%3A%2F%2Fijoc.org%2Findex.php%2Fijoc%2Farticle%2Fdownload%2F228%2F117&ei=TgW-UoOcD7Kk2gWC7oD4Cg&usg=AFQjCNEH93oaGNkeNvZ0x7mICwpTG4XctA&sig2=9fd0i8_qzokfc5ghxV6eMw&bvm=bv.58187178,d.b2I 
2007. “Consumer Activism, Commercialism and Curriculum Choices: Advertising in Schools during the 1930s” (with Rebecca Livesay), Journal of American Culture 30, no. 1 (March): 68-80.
2003. “Televised Consumption: Women, Advertisers and the Early Daytime Television Industry,” Consumption, Markets, and Culture, Vol. 6, no. 1: 65-80.

2001. “The Salesmanship of Sacrifice: The Advertising Industry’s Use of Public Relations during the Second World War,” Advertising and Society Review, Vol. 2, No. 2.
2001. “The Advertising Industry Goes to War with America: Critics and the Fight over the Excess Profits Tax during the Second World War,” in Proceedings of the 2001 Conference of the American Academy of Advertising, ed. Charles R. Taylor, 90-97.
2000. “Framing the ‘Ideal’ Audience: Daytime Television and Gender Ideology in Postwar America,” in Proceedings of the Fifth Conference on Gender, Marketing, and Consumer Behavior, Sponsored by the Association for Consumer Research, ed. Jonathan Schroeder and Cele Otnes, 141-55.

2000. “The Kate Smith Hour and the Struggle for Control of Television Programming in the Early 1950s,” Historical Journal of Film, Radio and Television 20, no. 4: 549-64.

2000. “The Five-Year Battle over Federal Regulation of Advertising, 1933-1938,” Mass Communication and Society 3, no. 4: 351-71.

1997. “There Is No Place Like Home: NBC’s Search for a Daytime Audience, 1954-1957,” The Communication Review 2, no. 2: 135-61.

1996. “Nat King Cole and the Politics of Race and Broadcasting in the 1950s,” The Communication Review 1, no. 3: 349-71.
Book chapters and reprints:
Forthcoming: “Politics and Promotional Perseverance: The American Advertising Industry in the 1930s, in Money, History, and Capitalism, Glenn A. Feldman, ed. (Business, Politics, and Society series, University of Pennsylvania Press). 
Forthcoming: “History of Consumer Movements,” in Wiley-Blackwell Encyclopedia of Consumption and Consumer Studies, ed. J. Michael Ryan and Daniel T Cook.
2013. “Advertising and Consumer  Culture: A Historical Review,” in The International Encyclopedia of Media Studies, Angharad N. Valdivia, general ed., vol. 1: Media History and the Foundations of Media Studies, ed. John Nerone (Wiley-Blackwell).

2013. “The Fight against Critics and the Discovery of ‘Spin’: American Advertising in the 1930s and 40s,” in The Routledge Companion to Advertising and Promotional Culture, ed. Matthew P. McAllister and Emily West (Routledge).
2011. “Politics as Patriotism: Advertising and Consumer Activism during World War II,” in A Moment of Danger: Critical Studies in the History of U.S. Communication since World War II, coedited with Janice Peck (Marquette University Press), 13-34.
2011. “Cause Marketing as Commercial Propaganda: Neoliberal Wolf in Sheep’s Clothing?” in The Propaganda Society: Public Persuasion in Liberal Democratic Regimes, ed. Gerald Sussman (Peter Lang), 130-44.
2011. “Advertising and the Genius of Commercial Propaganda” (with Robert W. McChesney, John Bellamy Foster, and Hannah Holleman), in The Propaganda Society: Public Persuasion in Liberal Democratic Regimes, ed. Gerald Sussman (Peter Lang), 27-44.
SELECTED REVIEWS:

           New Media & Society, Vol. 15, No. 1 (February 2013): 151-153. By Melissa Aronczyk.

2009. “Televised Consumption: Women, Advertisers and the Early Daytime Television Industry,” in The Advertising and Consumer Culture Reader, ed. Joseph Turow and Matthew P. McAllister (Routledge), 59-75. Reprinted from Consumption, Markets, and Culture 6, no. 1 (2003): 65-80.


2008. “Philanthropy as Public Relations: A Critical Perspective on Cause Marketing,” in Key Readings in Media Today, ed. Joseph Turow and Brooke Erin Duffy (Routledge), 426-40. Reprinted from International Journal of Communication 2 (2008): 20-40.
2003. “There Is No Place Like Home: NBC’s Search for a Daytime Audience, 1954-1957,” in Television: Critical Concepts in Media and Cultural Studies, vol. I, ed. Toby Miller (Routledge), chap. 5. Reprinted from The Communication Review 2, no. 2: 135-61.
2001. “Advertising,” in Culture Works, ed. Richard Maxwell (University of Minnesota Press), 83-106.

BOOK REVIEWS:
2008. Thinker, Faker, Spinner, Spy: Corporate PR and the Assault on Democracy, ed. William Dinan and David Miller. Review in Democratic Communique 22, no. 1 (Spring): 75-77. 
2008. From Submarines to Suburbs: Selling a Better America, 1939-1959, by Cynthia Lee Henthorn. Review in The Historian 70, no. 4 (Winter): 788-89.
2007. Advertising Sin and Sickness: The Politics of Alcohol and Tobacco Marketing, 1950-1990, by Pamela A. Pennock. Review in Business History Review 81, no. 4 (2007): 817-19.
2007. Reluctant Capitalists, by Laura J. Miller. Review in Journal of Consumer Culture 7, no. 2 (July):, 255-57.

2007. Sold American, by Charles McGovern. Review in Journal of American History 94, no. 1 (June): 306-307.
2004. Branded: The Buying and Selling of Teenagers, by Alissa Quart. Review in Popular Communication 2, no. 2: 119-21.
2002. Stronger than Dirt: A Cultural History of Advertising Personal Hygiene in America, 1875 to 1940, by Juliann Sivulka. Review in Journal of Advertising 31, no. 2 (Summer): 93-94.

PUBLICATIONS (NON-ACADEMIC):
2009. “Cause Marketing: A Historical and Critical Perspective,” Effective Executive, September, 34-36.
2006. “Cause Related Marketing: Why Social Change and Corporate Profits Don’t Mix,” http://www.prwatch.org/blog/3965.
2006. “Cause Related Marketing: The Gift That Keeps on Giving?” Sociology of Consumption Newsletter 7, no. 2 (May), http://csrn.camden.rutgers.edu/newsletters/7-2/stole.htm.
2004. Translation into Russian of “The Salesmanship of Sacrifice: The Advertising Industry’s Use of Public Relations during the Second World War,” from Advertising and Society Review 2, no. 2, International Press Club, http://pressclub.host.ru/PR_Libww2adindustryPR.shtml.
2000. “Reklame i Skole” (Advertising in Schools), Lykkesmeden, no. 2 (Norway): 4-6 (circulation 65,000).
CONFERENCE PRESENTATIONS: (refereed papers preceded by an asterisk)
2013. *“War within a War: The Fight over Advertising Regulation in America during WWII,” International Association for Mass Communication Research Conference, Dublin, Ireland, June.
2013. *“‘Selling’ Postwar Europeans on ‘the American System,’” International Association for Mass Communication Research Conference, Dublin, Ireland, June.
2011. *“From Culture Shock to Scholarly Pursuit,” International Communication Association Conference, Phoenix, AZ, May.
2011. *“The 1930s: Consumers’ Reactions to Advertising and Demands for Federal Regulation,” International Communication Association Conference, Phoenix, AZ, May.
2010. “Advertising, Consumer Activism, and Promotional Perseverance during the Second World War,” Union for Democratic Communications Conference, University Park, PA, October.
2010. *“Politics as Patriotism: Advertising, Activists and the Press during World War II,” Association for Education in Journalism and Mass Communication Conference, Denver, CO, August.
2009. *“A Challenge to Commercialism: Advertisers, Activists, and the Fight over Advertising’s Role in World War II,” Annual Convention of the National Communication Association, Chicago, IL, November.
2009. *“Advertising with a Socially Responsible Twist: The War Advertising Council, 1942-1945,” Annual Convention of the National Communication Association, Chicago, IL, November.
2009. “Taking Advertising Seriously,” International Communication Association Conference, Chicago, IL, May.
2009. “A Historical, Political and Economic Perspective on Advertising,” Media Conference, Media Studies at the University of Virginia, April.
2008. *“A Challenge to the Power of Advertising,” Annual Convention of the National Communication Association, San Diego, CA, November.
2008. *“Doing Good While Doing Well: Implications of Cause-Related Marketing on the Non-Profit Sector,” The Culture of Print in Science, Technology, Engineering, and Medicine (STEM) Conference, Madison, WI, September.
2008. *“Advertising and Its Critics: Consumer Activism during the Second World War,” American Agricultural Education Association and American Council on Consumer Information Joint Annual Meeting, Orlando, FL, July.
2008. “Cause Marketing: Philanthropy or Public Relations?” Symposium for Social Issue Media, Northwestern University, May.
2008. *“Advertising, Consumer Activism, and PR in the 1930s,” International Communication Association Conference, Montreal, Canada, May.
2008. *Détente Dismissed: The Consumer Movement Takes On Advertising in the 1960s and 70s.” American Journalism Historians Association and Association for Education in Journalism and Mass Communication History Division Joint Spring Meeting, New York City, March.
2007. “A Battle Lost? Lessons from the 1930s Fight to Reform Advertising,” Union for Democratic Communications Conference, Vancouver, Canada, October.
2006. *“Profits, PR and Philanthropy: Cause Related Marketing and the Public Good,” Annual Convention of the National Communication Association, San Antonio, TX, November.
2005. “Consumption, Labor and Activism in the 1930s,” Union for Democratic Communications Conference, Boca Raton, FL, November.
2004. “Defending Consumer Sovereignty in the 1930s: Corporate Interests versus Public Concerns,” Annual Meeting of the Social Science History Association, Chicago, IL, November.
2004. *“Philanthropy as Public Relations: A Historical and Economic Assessment of Cause-Related Marketing,” Association for Education in Journalism and Mass Communication Conference, Toronto, Canada, August.

2004. *“A Is for Apple, B Is for Boy, and C Is for Coke, Channel One and Commercialism: A Critical Assessment of the Historical Roots and Modern Developments of Advertising in Schools” (with Rebecca Livesay, M.S.), Association for Education in Journalism and Mass Communication Conference, Toronto, Canada, August.
2004. “The Battle for Control over Advertising in the 1930s,” Union for Democratic Communications Conference, St. Louis, MO, April.
2003. “Corporate Public Relations Meets Government Propaganda: Post-9/11 Advertising,” paper presented at RadFest, Annual Conference of the Havens Center, Department of Sociology, University of Wisconsin-Madison, Lake Geneva, WI, May.

2003. *“Product Placement with a Philanthropic Twist: Social and Cultural Implications of Cause Related Marketing,” International Communication Association Conference, San Diego, CA, May

2002. *“The Gift That Keeps on Giving: Cause Related Marketing in the 1990s,” Association for Consumer Research Conference, Athens, GA, October.

2002. *“The More Things Change, the More They Stay the Same: Lessons from Twentieth Century Consumer Activism,” Annual Meeting of the American Sociological Association, Chicago, IL, August.

2002. “Consumer Activism in Historical and Contemporary Perspectives,” paper presented at RadFest, Annual Conference of the Havens Center, Department of Sociology, University of Wisconsin-Madison, Lake Geneva, WI, May.

2001. *“The Limits of Advertising and the Prospects for Consumer Activism,” International Communication Association Conference, Washington DC, May.
2001. *“The Advertising Industry Goes to War with America: Critics and the Fight over the Excess Profits Tax during the Second World War,” Annual Conference of the American Academy of Advertising, Salt Lake City, UT, March.

2000. *“Underwriting the War Effort: The Advertising Council Organizes the Advertising Industry, 1942-1945,” Association for Education in Journalism and Mass Communication Conference, Phoenix, AZ, August.
2000. *“Strange Bedfellows, or A Marriage Made in Heaven: Advertising, the Federal Government and the Second World War,” Association for Education in Journalism and Mass Communication Conference, Phoenix, AZ, August.

2000. *“Framing the Ideal Audience: Daytime TV and Gender Ideology in Postwar America,” Association for Consumer Research Conference on Gender, Marketing, and Consumer Behavior, Chicago, IL, June.

1999. *“Selling Our Children Short: Six Decades with Commercial Education,” Union for Democratic Communications Conference, Eugene, OR, October.

1999. *“Advertisers in the Classroom: A Historical Perspective,” Association for Consumer Research Conference, Columbus, OH, October.

1999. *“Consumer Protection in Historical Perspective: The Five-Year Battle over Federal Regulation of Advertising, 1933-1938,” Advertising Division, Association for Education in Journalism and Mass Communication Conference, New Orleans, LA, August.
1999. *“‘Spinning’ Criticism into Gold: The U.S. Advertising Industry’s Public Relations Strategies in Historical Perspective,” Mass Communication Division, International Communication Association Conference, San Francisco, CA, May.
1998. “The Advertising Industry and Its Critics: The 1930s and Today,” 43rd Media Ecology Conference, New York University, Rosedale, November.
1997. *“Advertising and the Art of Spin in the 1930s,” Qualitative Studies Division, Association for Education in Journalism and Mass Communication Conference, Chicago, IL, July.

1996. *“Social Criticism of U.S. Advertising and the Response of the Advertising Industry in the 1930s,” Midwest Journalism History Conference, University of Illinois, Champaign-Urbana, April.
1994. *“The Kate Smith Hour: NBC and Early Daytime Television Programming,” Third Console-ing Passions Conference on Television, Video, and Feminism, Tucson, AZ, April.
1993. *“Nat King Cole and the Politics of Race and Broadcasting in the 1950s,” Qualitative Studies Division, Association for Education in Journalism and Mass Communication Conference, Kansas City, MO, August.
1992. *“The Rise and Fall of the Home Show: NBC’s Search for an Upper Crust Audience, 1954-1957,” Qualitative Studies Division, Association for Education in Journalism and Mass Communication Conference, Montreal, Canada, August.

1991. *“Mass Mediated Consumption and Gender Ideology in Postwar America,” Qualitative Studies Division, Association for Education in Journalism and Mass Communication Conference, Boston, MA, August.
1991. *“Public Service Broadcasting in the Satellite Age: A Scandinavian Perspective,” International Division, Association for Education in Journalism and Mass Communication Spring Conference, Williamsburg, VA, April.
CONFERENCE PANELS ORGANIZED:
2013. “Communication, Consumer Culture, and Cold War Politics,” International Association for Mass Communication Research Conference, Dublin, Ireland.
2011. “Consumer Activism from a Historical Perspective: Eight Decades and Counting,” International Communication Association Conference, Phoenix, AZ, May.
2007. “Learning from History: Media Activism—Past and Present,” Union for Democratic Communications Conference, Vancouver, Canada, October.
2006. “More Than Meets the Eye: An Inside Look at the Advertising Industry,” Annual Convention of the National Communication Association, San Antonio, TX, November.
2005. “Labor, Media and Social Activism: Historical Perspectives and Modern Implications,” Union for Democratic Communications Conference, Boca Raton, FL, November.
PUBLIC PRESENTATIONS/VISITING GUEST LECTURES:
2013. “The Origins and Importance of Advertising & Public Relations,” Lecture at Graduate Seminar, Stockholm University, September.
2013: “Commercialism and “Spin” Today,” Lecture at Graduate Seminar, Stockholm University, September.
2013. "Cause marketing as commercial propaganda" Lecture as part of Scandinavian workshop on PR, Lobbying, think-tanks and journalism, Stockholm University, September. 
2013. "The Center for Media and Democracy / PR Watch." Lecture as part of Scandinavian workshop on PR, Lobbying, think-tanks and journalism, Stockholm University, September.
2013. “Advertising Policy: Historical and Contemporary Considerations,” Talk at Center for Media and Democracy, Madison, Wis., July.
2011. “Advertising & Public Relations in WWII,” guest lecture given to Advertising 412, University of Illinois at Urbana-Champaign, Fall.
2010. “Advertising: Historical Assessments and Contemporary Implication,” talk given at the Osher Lifelong Learning Institute (OLLI) at the University of Illinois at Urbana-Champaign, March.
2007. “Advertising History,” lecture given at Wingra School, Madison, WI, Spring.
2007. “PR and Propaganda: The Second World War and Beyond,” guest lecture given to Communications 572, University of Illinois at Urbana-Champaign, Spring.
2006. “Advertising: Historical Overview and Modern Assessment,” guest lecture given to Communications 166, University of Illinois at Urbana-Champaign, Spring.

2005. “Advertising on Trial: Consumer Activism and Corporate Public Relations in the 1930s,” ICR Forum, Institute of Communications Research, November.
2005. “The Public Relations Industry,” guest lecture given to Communications 101, University of Illinois at Urbana-Champaign, Fall.
2005. “PR and Patriotism: The American Advertising Industry in the Second World War,” guest lecture given to Communications 101, University of Illinois at Urbana-Champaign, Fall.
2005. “Advertising and Ethics,” guest lecture given to Communications 310, University of Illinois at Urbana-Champaign, Spring and Fall.
2005. “Advertising: Historical Overview and Modern Assessment,” guest lecture given to Communications 166, University of Illinois at Urbana-Champaign, Spring and Fall.
2005. “The More You See, the Less You Know: The 1930s Consumer Movement and the Debate over American Advertising Regulation in the 1930s,” College of Communications Brown Bag Series, February.
2004. “Advertising and Ethics,” guest lecture given to Communications 310, University of Illinois at Urbana-Champaign, Spring.

2004. “Advertising: Historical Overview and Modern Assessment,” guest lecture given to Communications 166, University of Illinois at Urbana-Champaign, Spring.

2003. “Advertising and Ethics,” guest lecture give to Communications 310, University of Illinois at Urbana-Champaign, Fall.

2002. “Consumer Activism in the 1930s,” guest lecture given to Communications 472, University of Illinois at Urbana-Champaign, Spring.
2002. “Social, Personal, and Political Aspects of Advertising and Commercialization,” presentation to the Central Illinois Mosque and Islamic Center, Urbana, IL, April.
2002. “Pentagon and Profit: Partners in Propaganda,” talk before a Friday Forum sponsored by the Episcopalian Church Foundation, the McKinley Foundation, the University YMCA, and the Wesley Foundation, Champaign, IL, March.

2002. “The American Advertising Industry in the 1930s and 1940s,” guest lecture to the Institute for Communications Research Pro-Seminar, University of Illinois at Urbana-Champaign, March.
2001. “Sex, Gender, and Advertising in the 1960s,” presentation to Faculty Research Series, Department of Advertising, University of Illinois at Urbana-Champaign, December.

1999. “The Power of Public Relations,” guest lecture to Consumer Science 470, “History of Consumer Movements in the United States,” University of Wisconsin-Madison, Fall.

1998. “The Other Side of the Coin: The Advertising Industry’s Response to the 1930s Consumer Movement,” guest lecture to Consumer Science 470, “History of Consumer Movements in the United States,” University of Wisconsin-Madison, Fall.

1998. “Selling Advertising: The U.S. Advertising Industry and Its Public Relations Activities, 1932-1945,” guest lecture to Journalism 901, “Graduate Seminar,” University of Wisconsin-Madison, Spring.

1997. “A Marriage Made in Mammon: The Advertising Industry Uses Public Relations in the 1930s and 1940s,” guest lecture to Journalism 446, “Mass Media and the Consumer,” University of Wisconsin-Madison, Fall.
1997. “The Advertising Industry versus the Consumer Movement in the 1930s,” guest lecture to Journalism 446, “Mass Media and the Consumer,” University of Wisconsin-Madison, Spring.

PROFILES/INTERVIEWS/MEDIA APPEARANCES:
2013.  Mark Laughlin, “Selling a public image: Review of Advertising at War,” Smile Politely, June 19. http://www.smilepolitely.com/arts/selling_a_public_image_review_of_advertising_at_war/ 
2012.  “How Advertising Has an Impact on American Culture During Second World War,” atyourlibrary.org. http://www.atyourlibrary.org/culture/how-advertising-had-impact-american-culture-during-second-world-war 

2012.  Craig Chamberlain, “The Selling of Wartime Needs Sold the U.S. on Advertising, Author Says,” Inside Illinois, November 27, http://news.illinois.edu/news/12/1127war_ads_IngerStole.html 
2010. Interviewed for Matthew Hrodey, “Crazy for Kohl’s Bucks,” Milwaukee Newsbuzz (www.milwaukeenewsbuzz.com), September 15.
2008. Interview on Current Affairs, WORT, Madison, WI, December 5.
2008. Interview on Current Affairs, WORT, Madison, WI, February 7.
2008. Quoted in Ron Nixon, “Bottom Line for (Red),” New York Times, February 6.
  Also in:
   Herald-Tribune (Sarasota, FL, February 6)
Times Daily (Florence, AL, February 6)
Times-News (Hendersonville, NC, February 6)
The Ledger (Lakeland, FL, February 6)

2007. Craig Chamberlain, “Outlaw Advertising?” University of Illinois, Annual Report, 2006-2007, 26.
2006. Interview on Media Matters (WILL, Urbana), September 3.

2006.  Mandy Gutmann, “Advertising on Trial: An Interview with Dr. Inger Stole,” PR Watch, September 22. http://www.prwatch.org/node/5211 
2006. Interview on the Thom Hartmann Show (Air America), August 14.

2006. Craig Chamberlain, “Advertising and Its Methods Put ‘on Trial’ in the 1930s, Author Says,” Inside Illinois, June 26. http://www.news.illinois.edu/news/06/0626advertising.html 
2002. “Pentagon and Profits-Partners in Propaganda,” WEFT FM, Urbana, IL, March 4.

2002. Interviews on Forum 580, WILL AM/FM, Urbana, IL, February 28.
2001. Carrie McLaren, “Selling Advertising: The Ad Industry’s Battle against the 1930s and 1940s Consumer Movement—Interview with Historian Inger Stole,” Stay Free, no. 18: 10-15.
STUDENT ADVISING:
Ph.D. Committee member:
Troy Cooper, Department of Communication (Ph.D. 2011)

Brian Dolber, Department of Communication (Ph.D. 2011)

Andrew Kennis, Institute of Communications Research (Ph.D.2010)
Molly Niesen, Institute of Communications Research (Ph.D. 2012)
Jillian Klean Zwilling, Department of Communication

Matthew Crain, Institute of Communications Research (Ph.D. 2013)
Mandy Troger, Institute of Communications Research

Wei-Fen Cheng, Institute of Communications Research

M.A Committee member:
Melissa Eichstead, Department of Communication (comprehensive exams 2012)
Nathan W. McCullough, Department of Communication (comprehensive exams 2013)
William Bradley Petersen, Department of Communication (comprehensive exams 2013) 
Andrea Alexandra Figueroa-Caballero, Department of Communication (comprehensive exams 2014) 

Mary-Grace Hebert Department of Communication (comprehensive exams 2014) 
Anton Jefferson, Department of Advertising 
ACADEMIC SERVICE:
2013- present.  Steering Committee member, Union for Democratic Communication. http://www.democraticcommunications.net/
2013-present. Advisory Board member, Project on “PR & Lobbying in Scandinavian Countries,” Stockholm University. 
2013. Colloquium organizer, Department of Communication, University of Illinois at Urbana-Champaign.

2013. Organizer of paper submissions for Union for Democratic Communications Conference, San Francisco.
2011-2013. Member, Graduate Admissions Committee, Department of Communication, University of Illinois at Urbana-Champaign.
2010-2011, 2012-2013. Member, Committee on Capricious Grading, Department of Communication, University of Illinois at Urbana-Champaign.
2007-2012. Member, American Council on Consumer Interests (ACCI) External Relations Committee Advisory Task Force.
2005 Member, Media Studies Curriculum Committee, Institute of Communications Research, University of Illinois at Urbana-Champaign.
2005-2006. Organizer of bi-weekly presentations by faculty and students for the ICR Forum, Institute of Communications Research, University of Illinois at Urbana-Champaign.
2004-2005. University Elections Representative, College of Communications, University of Illinois at Urbana-Champaign.
2004-2005. Member, Affirmative Action Committee, College of Communications, University of Illinois at Urbana-Champaign.
2004. Member, Department Advisory Committee, Department of Advertising, University of Illinois at Urbana-Champaign.
2003-2005. Member, Ph.D. Program Proposal Committee, Institute of Communications Research, University of Illinois at Urbana-Champaign.
2003. Member, Four-Year College Committee, College of Communications, University of Illinois at Urbana-Champaign.
2002-2005. Member, Study Abroad Committee, Department of Advertising, University of Illinois at Urbana-Champaign.
2001-2001. Appointed member, Executive Committee, College of Communications, University of Illinois at Urbana-Champaign.
2001-2004. Member, Graduate Admissions Committee, Department of Advertising, University of Illinois at Urbana-Champaign.
2001-2003, 2005-2006. Member, Scholarships and Awards Committee, College of Communications, University of Illinois at Urbana-Champaign.
2001-2005. Member, Ph.D. Program Planning Committee, Department of Advertising, University of Illinois at Urbana-Champaign.
MEMBER OF EDITORIAL BOARDS:
2013- present: Journal of Historical Research in Marketing
2011-present. Journal of Consumer Affairs
2011-present. Online Journal of Communication and Media Technologies
2008-present. Cognition, Communication, Co-Operation; title changed in 2013 to tripleC: Communication, Capitalism & Critique
REVIEWER:
American Journalism
Journal of American History

Journalism and Mass Communication Quarterly
Critical Studies in Media Communication

UDC Journal
The International Journal on Media Management

Advertising & Society Review
Journal of Advertising
Journal of Broadcasting & Electronic Media
Journal of Communication Inquiry
Journal of Illinois History

Television & New Media
The Communications Review
Journal of Consumer Affairs (Editorial Board Member)
The Sociological Quarterly
Cognition, Communication, Co-operation (now tripleC: Communication, Capitalism & Critique) (Editorial Board Member)
Online Journal of Communication and Media (Editorial Board Member)
Journal of Family History 
International Journal of Communications Law and Policy 
American Ethnologist

New Media & Society
Journal of Historical Research in mass Communication (Editorial Board Member)
Association for Education in Journalism and Mass Communication:
Advertising Division
Cultural and Critical Studies Division
International Communication Association:
Popular Communications Division
Mass Communication Division

American Council on Consumer Interests: 2001 Annual Convention, 2008 Annual Convention, 2009 Annual Convention
International Association for Mass Communication Research:
Law Division
MANUSCRIPT/BOOK PROPOSAL REVIEWS:
2008. Press Professionalization and Propaganda: The Rise of Journalistic Double-Mindedness, 1917-1941, review for University of Illinois Press, September.
2008. Reconnecting the Press: Overcoming Disengagement in the Age of Propaganda, review of proposal for CQ Press (textbook division of Congressional Quarterly), March.
COMMUNITY SERVICE:
2006-present. Consultant, Project Girl, a multimedia media literacy project based in Madison, WI.

2005-present. Board Member, Center for Media and Democracy, Madison, WI (http://www.prwatch.org)

2005-2007. Board Member, The Reading Group, Urbana, IL (http://www.readinggroup.org/index.asp )

AWARDS:
2014.  “Highly Commended Article Award” from Journal of Historical Research in Marketing for “Persuasion, Patriotism and PR: US Advertising in WWII,” Journal of Historical Research in Marketing 5, no. 1: 27-46.
2008. Carl Bode Award for the Outstanding Article published by the Journal of American Culture in 2007: “Consumer Activism, Commercialism and Curriculum Choices: Advertising in Schools during the 1930s” (with Rebecca Livesay), Journal of American Culture 30, no. 1 (March): 68-80.

2003 (fall semester), 2004 (spring semester), 2005 (spring semester), 2006 (spring semester). Incomplete list of professors deemed excellent by their students. University of Illinois at Urbana-Champaign.

1993. Honorable Mention, Best Student Paper Competition, Qualitative Studies Division, Association for Education in Journalism and Mass Communication (“Nat King Cole and the Politics of Race and Broadcasting in the 1950s”).
1992. Winner, Best Student Paper Competition, Qualitative Studies Division, Association for Education in Journalism and Mass Communication (“The Rise and Fall of the Home Show: NBC’s Search for an Upper Crust Audience, 1954-57”).
RESEARCH GRANTS:
2011. Beckman Award, Campus Research Board, University of Illinois at Urbana-Champaign, for the cost of a 25% Research Assistant during the spring 2011 semester and $5,000 to cover the cost of illustrations in Advertising at War: Business, Consumers, and Government Policies during the Second World War.
2010. Humanities Release Time Award, Campus Research Board, University of Illinois at Urbana-Champaign, in the amount of $13,000 plus $2,000 for project-related expenses and a 50% Research Assistant for the summer of 2010 (Principal Investigator).

2008. American Council on Consumer Interests and Consumers Union, grant in the amount of $5,000 to promote activist-scholar connections and to encourage faculty mentorship of graduate student in the methods of archival research.
2005-2006. University of Illinois Campus Research Board, grant in the amount of $6,319 for research project (“Philanthropy as Public Relations: Social, Cultural and Economic Aspects of Cause Related Marketing”).

2000-2010. Scholars’ Travel Fund, University of Illinois.
1995-1994. Graduate Student Research Grant, School of Journalism and Mass Communication, University of Wisconsin-Madison.

1993. Research grant from the Committee on Research and Education of the Harry S. Truman Library Institute, Independence, MO.

LANGUAGE PROFICIENCY:
Fluency: English, Norwegian

Reading Capability: German, Swedish, Danish

MEMBERSHIPS:
Association for Education in Journalism and Mass Communication

American Council on Consumer Interests

International Communication Association

Union for Democratic Communications
Norsk Medieforskerlag (Organization for Norwegian Media Researchers)

International Association for Media and Communication Research
